



































































































































In recognition of its outstanding performance and brand REEZEHBNXRBEBENDE A&
reputation, the Group received the following awards BRATEESI NEIE -
during the Year.

08

. Diamond Award (Media Support), Hong Kong Red . EBA+3E — EaR (EREI)
Cross

. Victory League 2025 — Sportsmanship Award, The . HEE — DEEF IS B 20255
Quayside EREEBR

-

. The 10th Media Convergence Awards 2025, Hong . EEOPHHEEE — S +BIEREK

Kong Association of Interactive Marketing: EARHE | 2025 -
“Economic Digest” [4Es—a ]
Overall — Bronze Award (Magazine category) 2p2 — g (FsnkE5))
Social Media — Silver Award (Magazine category) AN R 82 — IRAZ (Fsn285))
Mobile Applications — Silver Award (Magazine MENFET, — WRLZ (F5n455))
category)

oo nsnncern tas e s aa il R S
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4.3 DATA PROTECTION

SRHRE

The Group places the utmost importance on protecting
the privacy of its customers, partners and staff in the
collection, handling, safekeeping, use and retention of
their personal data.

Based on business requirements, the Group collects
various types of personal data, which include personal
information, device-specific details, demographic
and behavioural data, and transaction data, from its
readers and clients. These personal data are primarily
collected through digital media platforms. Currently,
all collected data is stored within a central information
system supported by a virtual private cloud provided by
reputable third-party cloud computing service providers.
Also, a small portion of personal data is collected in print,
such as personal information submitted by subscribers
to the printed version of “Economic Digest”. Paper-
based personal data is stored in locked office cabinets.
To minimise risks of data leakage, the Group assigns
different access levels to various departments and
teams. Employees can only access data relevant to their
job duties when necessary. The Group does not share
any personal data with third parties unless required by
law. To reduce the risk of identity theft, the Group takes
appropriate measures to dispose of documents that
contain customer information.

The Group has established internal control measures
to ensure compliance with the Personal Data (Privacy)
Ordinance (Cap. 486, Laws of Hong Kong) and relevant
data protection principles. These internal control
measures include:

1. Listing the data protection principles under the
Personal Data (Privacy) Ordinance in the Group’s
Standard Operating Procedure for Handling
Personal Data and explaining its content and
importance to employees during induction training;

AEBTNE RE RE FARRE
=5 SIEBHEEIHBEABRNBERED -
HEBESHLBEIESENER °

REEZBFEXR AEEOBFSRSPINE
SBREAERN  BEEAER  RiEFHE
FHE AOMSIRITREE  LRRZH
B -ZSBAEBENIZZBERERYE
e - BRI TBRENERIIRBEERE
BERBHNE=NEREFRFRHIDRE
HNERLBEIENPRERAM - B
& B BABERNLIEDRID R IE -
BUg0 [ 4E i — i | EORUARE] RS IR 8V A
ER - AT ACETHNBAERERER
CHREOBAED - REEERNIINREAR
AEEBRSUFINBREEFNQENS
W ETRERVBHENRETIFEE
MEHNER - BRIFEREXR  SAIAES
ABRE=DHDFEABAEN - RBUE
BOEBOER AEBREESESP
BRSO BRINEEB -

AEBEHERNERZRER  UERET
(BAER (L) KRB (BBEAIE 486
&) RBBENRERR SR EE
SRS

1L BKBAENGLE) RADETHE
RERERUIIRAEENRIBEA
ERNTA) WRABIBIIOETE
BANSREZMN
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2. Classifying the nature of information and data
which the Group may collect during daily
operations;

3. Providing guidelines and examples for the data
that can be collected to prevent excessive data
collection;

4. Providing data collection templates to ensure all
necessary explanatory statements are included;
and

5. Specifying procedures for handling unsubscribe
requests and listing relevant personnel contact
information, to ensure prompt handling of data
access requests and unsubscribe requests.

Moreover, the Group conducts personal data protection
training for its employees as part of their induction,
and requires annual tests on personal data protection
to ensure understanding of legal requirements for data
handling.

Regarding digital network security, the Group ensures
the virtual private cloud’s network access is protected
by firewalls and traffic control, to prevent unauthorised
third-party access. The Group has set up intellectual
property access restrictions and passwords for internal
data access, to ensure only designated personnel can
access data when necessary. Regular network security
checks are conducted to identify unauthorised access
and prevent data leakage.

All these measures aim to ensure the Group’s business
activities adhere to the highest personal data protection
standards. The Group regularly reviews and updates
its policies and measures to align with the latest laws,
regulations, and technology changes, ensuring the
implementation of a continued high degree of personal
data protection.

@.\ New Media Lab Limited #TEEIHE QT
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4.6 COMPLIANCE WITH RELEVANT LAWS AND

REGULATIONS

ETHEEARIEM

The Corporate Governance Committee is delegated
by the Board to review and monitor the policies
and practices on compliance with relevant legal and
regulatory requirements, including but not limited to the
following ordinances which have significant impact on
the Group:

. Anti-Money Laundering and Counter-Terrorist
Financing Ordinance (Cap. 615, Laws of Hong
Kong)

. Books Registration Ordinance (Cap. 142, Laws of
Hong Kong)

. Companies Ordinance (Cap. 622, Laws of Hong
Kong)

. Competition Ordinance (Cap. 619, Laws of Hong
Kong)

. Control of Obscene and Indecent Articles

Ordinance (Cap. 390, Laws of Hong Kong)

. Copyright Ordinance (Cap. 528, Laws of Hong
Kong)

. Defamation Ordinance (Cap. 21, Laws of Hong
Kong)

. Employment Ordinance (Cap. 57, Laws of Hong
Kong)

. Inland Revenue Ordinance (Cap. 112, Laws of Hong
Kong)

. Occupational Safety and Healthy Ordinance (Cap.
509, Laws of Hong Kong)

. Registration of Local Newspapers Ordinance (Cap.
268, Laws of Hong Kong)

. Personal Data (Privacy) Ordinance (Cap. 486, Laws
of Hong Kong)

. Prevention of Bribery Ordinance (Cap. 201, Laws of
Hong Kong)

. Trade Descriptions Ordinance (Cap. 362, Laws of
Hong Kong)

Details on the work of the Corporate Governance
Committee are shown in the Corporate Governance
Report, which can be found on page 40 of the
Company’s 2025 Annual Report.
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The Group highly recognises its role in social
responsibility, and is committed to giving back to
the communities. Embracing the mission “From the
Community, To the Community”, the Group actively
promotes diverse community campaigns spanning
elderly welfare, underprivileged communities and
environmental conservation initiatives. The Group’s
management team also plays an important role in
mobilising staff to join all these activities, which are
held in tandem with its commitment to sustainable
development. The Group is dedicated to making
a positive impact on society through community
investment and engagement initiatives.

During the Year, the Group has participated in the Bank
of East Asia’s Green Deposit Program, which supports
eligible green projects that promote environmental
protection and sustainable development.

The Group has been awarded the 5 Years or above
Caring Company Logo by the Hong Kong Council of
Social Service, recognising its ongoing commitment to
fulfilling its corporate social responsibilities.

New Media Lab Limited $7/& 4 815 R A 5
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5.1 VOLUNTARY SERVICES

R LARFS

The Group continues its partnerships with non- AEBFENRIIFBUTEBINZREZE/RE
governmental organisations and charitable BHBELR UBHEFTRHFEFTEEDNDN
organisations, to reach and support needy e - RATE > TERTRFSEEE

communities. Major voluntary service events during
the Year include:

Green Youth Workshops July 2025
EBEFITIEN 2025F 78

In preparation for the “Green Generation
Games”, a fun and interactive sports event
organised by the Emperor Foundation in
August 2025, youth volunteers from the
event partner, the Neighbourhood Advice-
Action Council, by arranging Green Youth
Workshops to guide volunteers to craft
sports props from upcycled materials. The
Group’s volunteers proactively joined the
workshops, in which they helped refine the
props and conducted trial runs to ensure
a safe and enjoyable experience for senior
citizens on the event day.

REMBAREZEZETNR2025F8RERN—BERBRODNVER SH RENES) - RESHS
EOMSHESNINUEFEBREBFFLIFD > wRELARTHRBENNREERNER - LB
TEERSHEIT R - HRRRFERWETH - MERREEGHEREZTELE ARRIVER -
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Green Generation Games August 2025

R ESSH = 2025 8H

Embracing the spirit of “Play for the Dreams
in GBA of the 15th National Games”, Emperor
Foundation specially joined forces with
Emperor Entertainment Group, Emperor
Entertainment Group O e:ffect and the
Neighbourhood Advice-Action Council to
host the Green Generation Games at the
Youth Outreach “Hangout”, inviting senior
citizens and youth volunteers to team up
for fun competitions. The youth volunteers
creatively designed and produced sports
equipment using recycled materials in pre-
event workshops, injecting innovative eco-friendly elements. The Group’s volunteers, together
with other youth volunteers and 50 senior citizens, formed nine volunteer teams to participate
in this meaningful community sports event.

REBESEEZESABEES T NNER]BVE 9&5_\Eii¢%%UH§%ﬂAf’E1)\1¥++E§£%
RO effect RI[PBTWHES > RIBEM[HEIBHangout | B [IREALEHNZ) - E%@%%E%I%ﬂ
Bx 2 B R R FR 52 o ﬁﬁ%l%ﬁ?%ﬁulfﬂ)ﬁﬂﬂ%ﬁi SR » BIRERE &%WEE@JH%E\- REBS TN
FRERTR AEBEIEQ— RETELRSONEE  HEERNZEZ LR MEBETF2SREBEER
EONLEESRE -
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Food Angel Volunteer Programme: Serving Meals November 2025

BRESRTIRKE :MEJIVNET 2025 1A

The Group partnered with Food Angel under the Bo Charity
Foundation and participated in their “Serving Meals” programme.
The Group’s volunteers dedicated their time at the Food Angel
Community Centre in Sham Shui Po, serving hot and nutritious
meals to local senior citizens. This centre serves as a vital lifeline
for over 250 beneficiaries daily, supporting senior citizens who
often live alone or face crisis situations. Through this direct
engagement, the Group’s employees contributed meaningfully to
alleviating local food insecurity while fostering social connections
with vulnerable persons.

AEBBR)ERZETE NTHERE - 28H(EVEDTEE - K&
BRELRIAEMNRRASHEREMEBII  RESX LEBLEEHR
£ -ZPLEERFBRE2D0BTEE @ ERELESBEEIBHEERN
RE  -BRRXHRGFLSHE  AEBE T NMERFRIIEBRARHBEIFLE
BRENER  ORRJBAMFRT SHLSER -
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5.2 CHARITABLE SPONSORSHIP AND DONATIONS
HmEaRIRE

The Group mobilises its staff to participate in fundraising AEBHFHETSHERTE BPHE
campaigns to help underprivileged people in the PAFE - RAFE > TEXZBEESE
community. Major charity donation and fundraising FEBEIE -

campaigns during the Year include:

Charity Sale of Red Packets January 2025
MRHRRERE 2025F18

Group’s charity sale of red packets by
purchasing the red packet, continuing last
year’s meaningful tradition. The funds raised
in the charity sale were all donated to a
youth charity in Hong Kong, KELY Support
Group, through Emperor Group Foundation,
in order to support their mental health
programmes for youth and raise public %ﬂﬁé’é‘&“ﬁ;ﬁ%‘ﬁ:{&
awareness and empathy for mental health
issues among young people. This meaningful
event embodied the spirit of generosity and care, sending heartfelt New Year blessings to
underprivileged communities and supporting the well-being of youth in Hong Kong.

REEZES E
Emperor Foundation

The Group’s staff supported Emperor ?lﬂ_r“

AEEBETERBEENRY KAEEENRHEERE Y  TEXIFHNREEN - BREZBHH
SREBRELEETZ YR ITEEFASUBRALRES  UFESFAEBRRES - WiEs
AREHBSFABMRREENETIRDEN - XEHBIERTE - BREBINDE  RIMLSHAMER L
HEOFEMR - BRI EFTFEANBIL -
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Sunday Kiss x Plan International Hong Kong:

Junior Reporter Programme March 2025
Sunday Kiss xBRIZME (&8)— I\ EBstEl 2025% 38

In collaboration with Plan International
Hong Kong, the Group launched the Sunday
Kiss Media and Information Literacy —
Junior Reporter programme. As a key
initiative under the “social” pillar of ESG, the
programme partnered directly with a number
of local primary and secondary schools
to provide students with complimentary
professional training. The Group is dedicated
to empowering youth through education and
enhancing the next generation’s media and
information literacy. This initiative not only
cultivated critical thinking skills but also laid
a solid foundation for their personal growth
and future career development.

AEBHQRRIBIHS (B8) REWHETSunday KissIEBRENRE — RE/)N\GCESTE - (ERAS
BERE MEREBPHIMSHRIBNEXERE - WEIEEERAMWSBHPNBSIE - RBLERHRR
BHREXEI - AEBRNEBHERESE  BA T —ROEREENERE - NMEBIMEFIRIIFY
BREED  BERERKHDBARRRBELESTREER
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Skip Lunch Day March 2025
YNATRE2a- 4= 202538

By making a donation of HK$38 or more,
each donor would receive a Skip Lunch Day
coupon as a token of appreciation. Coupon
holder could redeem designated items at
any Hung Fook Tong outlets in Hong Kong
in a specified period. The donation were
used to support The Community Chest

Emperor Foundation

L@BITE

TR

Skip Lunch Day 2025
305,804 BWE Fridoy

. . 5 =l = e BD 2B .

and its member agencies, to improve the TEI e L E S
. . . . To benefit "Services for Street Sl

lives of street sleepers, and people living in e e
supported by The Community Chest

cage homes and cubicles. The Group’s staff
actively supported for this good cause.

NBRBHE BT £ - BUIERENTESTIBEENS K - BHETUREBEEREREZBERE
SFIMIRBAIEEESD - BRAUSB ARG RHE NSEKE - BIEEE  BEERRBEERNBLES -
AEBETERS/HILESRE -

World Red Cross Day May 2025
R4+ H 202558

In observance of World Red Cross and
Red Crescent Day, the Group organised a
corporate blood donation event to champion
humanitarian spirit. The Group mobilised
employees to visit the nearby Kwun Tong
Donor Centre, and contributed to the
local blood inventory. This initiative not
only fulfilled the demand for blood in the
community but also fostered a corporate
culture of care and civic responsibility within
the Group.

REBMBRATFRAFSB] - REBEMTE
EBRMEE  BULBABEZRREW AEBH
SETRIAMINERBIRMIG - RAMMEBFE
B WERNERETTTEBANMARK  B&E
AEBASEHEREBITAREENEENI -
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Mooncake Donation Campaign September 2025

BINAHSEBKTE 2025F 98

During the Mid-Autumn Festival, excess mooncakes were collected by the Group from staff
and donated to a subsidiary of Pok Oi Hospital. The mooncakes were then given to ethnic
minorities in Tin Shui Wai, to share the joy and celebrate the Mid-Autumn Festival with them.

IROPETHIE - AEBORSFINEEF BR - BEEBEERE MEE - REEEIXBVHIATLE
BMDFEIR - HEPRES -

Dress Casual Day October 2025

NesEERE 2025108

This year’s theme for the annual Dress Casual
Day was “Wear To Care”. Participating staff
members each donated HK$70 or more to
The Community Chest of Hong Kong, and
put on casual wear to support the event.

—F-ENERBRATENEER[ Wear To
Care] » B2 EREEHBH 708 LA LTS
BAmT W FBRUZFZSE -
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Hong Kong Red Cross — Tai Po Fire

Emergency Appeal Donation November 2025
SR +FE8 — KIBNKBRERITER 2025118

In response to the level 5 fire at Wang Fuk
Court in Tai Po, the Group closely monitored :
the situation with severe impacts, and swiftly ‘ e By oty op e
responded to the Hong Kong Red Cross’s S

emergency appeal by donating emergency ’ " LB % 19 1 onatonowt
aid funds. This contribution aimed to ‘ _
provide urgent livelihood support to the
affected residents, assisting the community
in its recovery process and helping families
overcome this adversity to restore normalcy as
soon as possible.

Desperately Needed

MAHLBHRENARNE - AEEBBEETSENBEEFEWAREESBA TS EBREER
RIMENETWR - WREERZHXEBFREHEBUNESRE  RAMBELSER - WENKEE
BEEREY - FEBELESLES -

In addition, the Group has been serving as a media LN » REBTER—BEIBETRESE -

sponsor in recent years, offering free print and online REBANITIEZ HoBREZETE K
advertising spaces to non-profit and non-governmental BhE FBEIPVHBE BE=—R RE
organisations such as the Hong Kong Red Cross, UNICEF, B BREBhE BT BE/NE

Green Power, the Society for the Prevention of Cruelty i HEORESSIFEFN EIEBFE
to Animals, Tung Wah Group of Hospitals, Po Leung Kuk, BRHAEBORNER FTESNE - AEH
Plan International Hong Kong, The Community Chest of EXBNZSABIEEE TS  RER
Hong Kong, The Boys’ & Girls’ Clubs Association of Hong S8R EEBEAT - RAFE A&
Kong, Médecins Sans Frontieres, etc. The Group aims to B ARt BESLHEINLI2ETE -
assist these organisations in promoting their activities,

ultimately benefiting the Hong Kong community and

those in need. During the Year, the Group sponsored a

total of 32 campaigns by offering advertising spaces.

(@r\ New Media Lab Limited H& 815 R A 7



5.3ENVIRONMENTAL CONSERVATION

IRIGIREE

The Group is dedicated to promoting environmental AEBH N BEAROHNEEZEREREN -
awareness through green education. Major environmental RATFE  FERBERETHRIE :
conservation events during the Year include:

Red Packets Recycling Campaign February 2025
¥ 2 £ O KB ED 202528

The Group encouraged its staff to participate
in the red packets recycling campaign,
in order to support waste reduction and
promote an environmentally friendly lifestyle.
All collected red packets were sent to
recycling organisations for further processing
and reuse, contributing to sustainable
development and waste minimisation.

AEERBHET 2R BHOBEE - UF
BB REBRFROESHI - IEKEHR
EHRBRXEONEBETE—DRIERBIRA
R ROKEEEBELEFLER -
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Earth Hour March 2025
IR — VIS 202538

The Group’s Hong Kong Office joined the

millions of people around the globe and 60 @ Lt =
turned off its office lights in support of L "l_lliﬁ@,"nﬂ

WWF’s Earth Hour, an annual event to raise A GNE AN HOUR
awareness of climate change. ‘ 2 EQR EARTH

BB RS RES S —F—EH HR— 1\ z;mi?: -
T8 AEESEHATRIREEEA—T2 [ '
REEPASRAE SHSERAAMNEAR [ s

J
;’ﬁ;l\ I:gf-\ OOn'T LET OUR BEEAUTIFUL
BBV © ——
NATURE DISAPPER

Ok 10]
IF¥ e
E! €

ILEPEGE
PLEDGE NOW

[GX¢lin] -] 3 earthhourhk

AERFHRAREEEHIR— /N
1S COMMITTED TO WWF'S EARTH HOUR

The Salvation Army’s Books and Clothes
Recycling Programme April 2025

HtEEENEXODUEE 202548

The Group participated in the books and clothes recycling programme organised by The
Salvation Army, supporting resource recycling and waste reduction. Donated items included
books and clothes which were either brand new, or used and in good condition. This initiative
aligned with the Group’s commitment to promoting sustainability and reducing waste by
extending the lifecycles of resources.

AEBZ2RTHRUERRNEEREROWEE - SFHEROWRBDEY - BRYERBEHHIANR
REBHN_FEBRLXY - KWESHAIER SASBREEIFBERERERERLEMBHRLUBDEY
BYAEE o
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Mooncake Box Recycling Campaign

At =0UEE

September 2025
2025F9H

The Group participated in the Project
Green Moon 2025 Mooncake Box Recycling
Campaign spearheaded by Maxim’s Group,
promoting resource recycling and waste
reduction. Clean tin and paper mooncake
boxes were collected and passed to Greeners
Action for proper recycling. This initiative
reinforced the Group’s commitment to
sustainable practices and environmental
conservation.

AREBZ2HM THEINEBEZENRRDPUBEEI
2025 8RR OIEE - EHEEROW R BD E
M) o PTUEEVEZ B R BT R BRI RN B #K B
TEESTZSOWN - WIBEESRERR T AEERT
FEBERERRERE A -

During the Year, the Group actively leveraged its media
platforms to promote sustainability and green living.
Dedicated social pages, including “8 B & Healthy
Days” in Oriental Sunday, " @455 ” in SSwagger,
and “ESG” in Economic Digest, were created to raise
awareness of sustainability topics amongst the public
and inspire them to adopt environmentally friendly
practices.

\ Rk
| EiE02025

RAFE AEBEBRINAREERY O
HEIRFEBERREKBES FIESTHE
BB B R EHealthy Days | »
SSwagger [ #x 4 E | RAZE—ER IR
B TTerREsISHEBMREDE W
A AREIFEZERBAR T - WA
MPIBRIRRETHOT °
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6.1 ESG PERFORMANCE DATA

IRIR (IS REBRRME

Environmental I8is

Indicators Unit of Measurement FY2023 FY2024 FY2025 HKEX Aspect
R SRS FE EE £ BRFEE
Gross Floor Area BEZEEE Square metres 773K 3,386 3,386 3,386 N/A REMH
GHG Emissions ;A= R 8B
Scope 1 GHG emissions &5 1A= R EH kgCOe AT_ElHEE N/A N/A N/A Al
ABA ENEL] ENEL

Scope 2 GHG emissions #% 2 REREH kgCOe DT _EHER 81,559 75,905 69,884 Al
Scope 3 GHG emissions &3 BZREH M

Category 5: Waste generated in operations kgCOe AT _E{HER 14,583 14,778 13,389 Al

1855 - BEDELNEY
Total (Scope 1, 2 & 3) GHG emissions kgCOe AT_EfIRES 96,142 90,683 83,273 Al
BEREBHNRE (B1812R3)
GHG emissions intensity BEREHIAE ka/m? AT /TR 284 26.8 246 Al

Energy Consumption BEiff5#E
Direct energy consumption EEER GJ TKEE N/ATEBA NARER NAKRER A21
Indirect energy consumption BB E GJ TKEE 752 700 662 A2
Total energy consumption &R S22 GJ TKEE 752 700 662 A2
Energy consumption intensity BRI EBE GJ/m2 FREE/ LXK 0.2 0.2 02 A2
Water Consumption $£1K &2

Water consumption 7K€ m 1773 N/AREBA NARER NATER A2.2
Water consumption intensity K EBE mé/m2 I3 /K N/ATER NATER NATER A22
General refuse disposed to landfills kg AT 25,137 25,474 23,078 Al4
FENEERN—REYD
General refuse disposed to landfills intensity kg/m2 DT /5K 7.4 75 6.8 Al4
—RENBE
Recycled waste OB )RS kg AT 175 163 181 Al4
Recycled waste intensity COIEEH)BE kg/m? AT/ EHK 0.05 0.05 0.05 Al4

Total packaging material used FTREEMNES kg AT 103 104 73 A25

! Figures recalculated based on the GHG emission factors available in the website of the United States Environmental

Protection Agency.
REEZHERIRERESBIST RN BERESICAHEFSENHE -

2 As the Hong Kong Office does not have separate meters for water consumption measurement, hence water
consumption data is not available.

BREBRAEREBIINEEEFNESE - RILWRAERHEKEHE -
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Social #i &

Indicators Unit FY2023 FY2024 FY20225 HKEX Aspect
R Efl EE £E EE BRFEE
Number of Staff BT #E
Total Number 12 Number of persons Al 232 219 201 B1.1
By Gender {7
Female &t Number of persons A%l 154 144 135 Bl
Male B Number of persons Al 78 75 66 Bl
By Age Group ZEit 5!
<30 Number of persons A 103 101 82 BI.1
31-50 Number of persons Al m 102 101 Bl
>51 Number of persons A%l 18 16 18 Bl
By Geographical Region iz 1B 2|
Hong Kong &78 Number of persons A%l 221 206 189 BI.1
Chinese Mainland PPEiA} Number of persons Al 1 13 12 BI.1
By Employee Category ZEE%ER
General staff —fRET Number of persons Al 179 166 156 BI.1
Managerial grade or above ¥IERBITILL - Number of persons A2 42 40 31 BI.1
Management SEE Number of persons AZl 1 13 14 BI.1
No. of staff worked for 5 years or more Number of persons A 64 58 59 =

TEBBSFAMULMETHE

Staff Turnover B L%

By Gender $Z IR
Female &t % 56% 49% 47% B1.2
Male 5% % 45% 47% 55% B1.2
By Age Group ZE#t 5!
<30 % 74% 53% 60% B1.2
31-50 % 36% 43% 45% B1.2
>51 % 18% 53% 18% B1.2
By Geographical Region %@ 2|5
Hong Kong &8 % 54% 57% 53% B1.2
Chinese Mainland PEIA % 18% 8% 0% B1.2

@ New Media Lab Limited Ei{&4 B85 R A 3



Indicators Unit FY2023 FY2024 FY20225 HKEX Aspect

R Bl FE i) FE8 BRFEE
Occupational Health & Safety B2 RERR 2

Number of work-related fatalities & T #HIA 2 Number of persons A 2 0 0 0 B2

Rate of work-related fatalities BT (S AR % 0% 0% 0% B2.1

Lost days due to work injury BT B85 TIEBE Number of days B & 0 5 2 B2.2

Development and Training 2@ 3%l
Percentage of employees trained Z3llEET ALt

By Gender /%3]
Female Zlf % 70% 66% 66% B3.1
Male Bt % 30% 34% 34% B31
By Employee Category & EEER)
General staff —fRET % 82% 80% 77% B3
Managerial grade or above IR AT - % 14% 15% 18% B3.1
Management EE[E % 4% 5% 5% B3.1
Training hours completed by employee (&S 525 = 3l 58
Total training hours 223 E 2 Number of hours /\5 1,753 1,785 901 B3.2
Average training hours per employee Number of hours /)\E 4 5 3 B3.2

FEE TSRS

Supply Chain Management {itfEsE & 12
Total number of suppliers in supply chain {8 i 4 it FErE 48 2

Hong Kong &78 Number 8 916 1,057 1,288 B5.1
Others E0 Number 5 16 27 28 B5.1
Product Responsibility B RE{E
Percentage of products sold subject to recalls for % N/A N/A N/A B6.1
safety and health reasons AEA AEA ABA
BEERPRZ:ERFEDMAODNBIL
Number of customer complaints lodged with the Number 2 0 0 B6.2
Consumer Council S
PBEZOHBEZESF L RHFEE
Number of significant legal disputes or claims Number 0 0 0 B6.3
related to the intellectual property g8

ENBERERNENLEUNIRECEE
Anti-Corruption R 25

Number of legal cases regarding corrupt practices ~ Number 0 0 0 B7.1
BRESIRFERFZHCEB g8
Number of whistle-blowing cases concerning a Number 0 0 0 B7.2
criminal offence or misconduct EIE

BEMBEOAFRETREECEE
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6.2 HKEX ESG REPORTING GUIDE CONTENT INDEX

B RFIRIE

‘ fiBREEHREESIABRS

Subject areas Description Section
FTEGIR fi st =11}
A. Environmental &35
Aspect Al: Emissions
BE A1: BERSD
General Information on: 2.1
Disclosure (a) the policies; and
— R E (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to air and greenhouse gas emissions, discharges
into water and land, and generation of hazardous and non-
hazardous waste.
ERESRREREBHR  QKRIMNEES SERESEEY
NELES :
(@) BXR: R
(b) BIFHBOABEAFENHBEERERRA
BHER -
KPI Al.1 The types of emissions and respective emissions data. 2.4
BEAL BEMD RS RABER B EUE -
KPI A1.2 Direct (Scope 1) and energy indirect (Scope 2) greenhouse 2.4
BIZAL2 gas emissions (in tonnes) and, where appropriate, intensity
(e.g. per unit of production volume, per facility).
E}% (BB REEREE (BB 2) RERBINE (UBESTE) & (W
BA)BE (WEESEN - BIRIBMEE) -
KPI A1.3 Total hazardous waste produced (in tonnes) and, where Not applicable
BEALS appropriate, intensity (e.g. per unit of production volume, per | In view of
facility). its business
PTELESEEMRE LUESE) R (WER)BE (WMZESEE | nature, the
I - 5B M) - Group does

not directly
generate any
hazardous
waste.

AEA
BERHEZEHM
5 AEEID
BEELAET
EEZEY) -
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Subject areas Description Section

TEEHIF ¥ =113

KPI A1.4 Total non-hazardous waste produced (in tonnes) and, where | 2.4

BIZAL4 appropriate, intensity (e.g. per unit of production volume, per
facility).

PELEESEENRE CUESIE) R (WER) BE (WHUEESE
7 - BIRRMEEE) o

KPI A1.5 Description of emissions target(s) set and steps taken to 22,24
BIEALS achieve them.

BHATEI IV EEERAELSLBEEMEINNL R
KPI Al.6 Description of how hazardous and non-hazardous wastes 22,24
BIZAL6 are handled, and a description of reduction target(s) set and

steps taken to achieve them.
BURBEEEREBEZYNGE  RIBAMASIIINGEESERR
EDSEEEMERINEIL R

Aspect A2: Use of Resources
BEA2: EiREMR

General Policies on the efficient use of resources, including energy, 21,22
Disclosure water and other raw materials.

—RILE BIEAER (BBER - KREMERZTA) BIBER

KPI A2.1 Direct and/or indirect energy consumption by type (e.g. 2.4
BEEA21 electricity, gas or oil) in total (kWh in ’000s) and intensity (e.g.

per unit of production volume, per facility).
BB EIHDNEER HNEBEER (WE - /1) BFEE (UTE
TRHFSGE) RBE (WMESESEN - BBERBSTE) -

KPI A2.2 Water consumption in total and intensity (e.g. per unit of 2.4
BIZA2.2 production volume, per facility).

REXERBE (WMBEESEN - §RHFMHMSE) -
KPI A2.3 Description of energy use efficiency target(s) set and steps 22,24
BIZA2.3 taken to achieve them.

BWMATSI IS RE AN BRRRERN ELERATIRINEIT R -
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Subject areas Description Section
FTEGIR f =11}
KPI A2.4 Description of whether there is any issue in sourcing water Not applicable
BIZEA2.4 that is fit for purpose, water efficiency target(s) set and steps | The Group did
taken to achieve them. not encounter
W SKEGEBXKIR CTBEEO—EE - LRI TIAKNEEZEER | any problems
NEDNELEIEMEKENBIL R o in sourcing
water for
its daily
operations.
NEA
AEFHOEE
B SR
T BN S E
O] -
KPI A2.5 Total packaging material used for finished products (in 22,24
BIZA2.5 tonnes) and, if applicable, with reference to per unit
produced.
BRNERATAEEMNNRE (IEFTE) & (WER) BEESBIMGE -
Aspect A3: The Environment and Natural Resources
BHEA3: RIERXREIR
General Policies on minimising the issuer’s significant impact on the 21,22
Disclosure environment and natural resources.
—MRIREE BER T ABRERRKABIRIEMBE AN L VBER -
KPI A3.1 Description of the significant impacts of activities on the 2.2
BIE A3 environment and natural resources and the actions taken to
manage them.
B ER TS HIRBERRAERNEAZEREXNEEBHETE
BY1T&h °
Aspect A4: Climate Change
[BE A4: RIRE1L
General Policies on identification and mitigation of significant climate- | 2.3
Disclosure related issues which have impacted, and those which may
—MRILE impact, the issuer.
BRI REHERCRIUESHETAELEFZENE AR IENEBEEEDN
PR -
KPI A4.1 Description of the significant climate-related issues which 2.3
BIZ A4 have impacted, and those which may impact, the issuer, and

the actions taken to manage them.
BUERERIUESHFTAELEFLENSEAR
NI

ZNEEEE  MEH
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Subject areas Description Section
FTEHIR ¥ st =11
B. Social
B.{i&
Employment and Labour Practices
EERSEIER
Aspect B1: Employment
[EmB: (E{E
General Information on: 32,33
Disclosure (a) the policies; and
— R E (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal opportunity,
diversity, anti-discrimination, and other benefits and welfare.
BEFRERE BEREBH  LERKY  RE  YHEKS - 25T
1t RIRRREMS B RIEA B :
(@) BEX: R
(b) BETFHETABSAFENERERERRA
HNEN -
KPI B1.1 Total workforce by gender, employment type (for example, 3.1
BEBII full- or part-time), age group and geographical region.
2R - BB (UEBTRE) - FiE3IRtEEIDRERE -
KPI B1.2 Employee turnover rate by gender, age group and 3.1
1BEB1.2 geographical region.
ZitR  FEHERIRMESDIBREMRELLER -
Aspect B2: Health and Safety
[EEB2: RREARE
General Information on: 3.4
Disclosure (a) the policies; and
— R E (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to providing a safe working environment and
protecting employees from occupational hazards.
BREHZEZTERERRERERBEELBEO
(@) BE: R
(b) BETFHETABEAZENEREERRA
HNEN -
KPI B2.1 Number and rate of work-related fatalities occurred in each 34

BIEB2.1

of the past three years including the reporting year.

BE=E (BFERER) SERTCHMABRLE -

2025 Environmental, Social and Governance Report 1% - + @R EARRE (6'\




1512 B4.2

discovered.

HRAERRERBREEREE B RATRIEVALR -

Subject areas Description Section
TEHE fa =11
KPI B2.2 Lost days due to work injury. 3.4
BiEB2.2 RTHELTIEEH -
KPI B2.3 Description of occupational health and safety measures 3.4
BEB2.3 adopted, and how they are implemented and monitored.
BRATERMBVB R REREL 2B - IRBEHTRERTE -
Aspect B3: Development and Training
[BEB3: R Kkigl
General Policies on improving employees’ knowledge and skills for 3.5
Disclosure discharging duties at work. Description of training activities.
— R E BRERAERSET ILIEFBENRF[ REEEIEEER - BB 3IIEE) -
KPI B3.1 The percentage of employees trained by gender and 3.5
BIEB3.1 employee category (e.g. senior management, middle
management).
ZERREEER (WSREERE PREERE)IHNZIIRE
Epand
KPI B3.2 The average training hours completed per employee by 3.5
BEB3.2 gender and employee category.
ZERRIEEREAE D BRRETAZ I IIEFE -
Aspect B4: Labour Standards
[BEB4: 55T %Al
General Information on: 3.2
Disclosure (a) the policies; and
—MRIE (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to preventing child and forced labour.
BRI LIEE T R HI%S TN
(@) BER R
(b) BIFHETABERFENEREE KRR
HNER -
KPI B4.1 Description of measures to review employment practices to 3.2
1512 BA4.1 avoid child and forced labour.
B iR IB R ERAINEELIHRE T RRBMHE T -
KPI B4.2 Description of steps taken to eliminate such practices when 3.2, 4.1
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Subject areas Description Section
TEEHIF ¥ =11
Operating Practices
E3ERM
Aspect BS: Supply Chain Management
[B@EBS: HLIEHEI
General Policies on managing environmental and social risks of the 4.1
Disclosure supply chain.
—MRIREE SRHERNRERITZRRBER
KPI B5.1 Number of suppliers by geographical region. 4.1
BIEBS5.1 ZinEEl o HEEEE -
KPI B5.2 Description of practices relating to engaging suppliers, 4.1
8IEB5.2 number of suppliers where the practices are being
implemented, and how they are implemented and monitored.
Wl EREAHESNES  oENTEREANHESEHES - MU
REBERNHTRERTE -
KPI B5.3 Description of practices used to identify environmental 4.1
181EB5.3 and social risks along the supply chain, and how they are
implemented and monitored.
B EEEHEREERNNRE RIS RKRNVEN - IREE
HIOTRERDE -
KPI B5.4 Description of practices used to promote environmentally 4.1
BEB5.4 preferable products and services when selecting suppliers,
and how they are implemented and monitored.
BUEREHESRREEZSHRRERRRIEVER - LARABEIH
TRERGE -
Aspect B6: Product Responsibility
[BEB6: ERSZIE
General Information on: 4.2
Disclosure (a) the policies; and
— R EE (b) compliance with relevant laws and regulations that have

a significant impact on the issuer
relating to health and safety, advertising, labelling and
privacy matters relating to products and services provided
and methods of redress.
BEAMEHESNRBENRERREZS: BE RERVLBSEMUR
BRITED -

(@) BER: &
(b) BIHETABEAZENBEELRRIRA
HEHX -
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HHOEERET RHHREISE

Subject areas Description Section
TEHIR fa =11
KPI B6.1 Percentage of total products sold or shipped subject to 4.2
BIEB6.1 recalls for safety and health reasons. Not applicable
PESEEXERRAPRLTRREEHMBONNB DL - TNERB
KPI B6.2 Number of products and service related complaints received | 4.2
EIZB6.2 and how they are dealt with.
BEBRERRRBNEFABLURBEHITIEA
KPI B6.3 Description of practices relating to observing and protecting | 4.4
1512 B6.3 intellectual property rights.
MR R R A R RS RINIER -
KPI B6.4 Description of quality assurance process and recall 4.2
181EZB6.4 procedures.
BIEERTBIEREROWES -
KPI B6.5 Description of consumer data protection and privacy policies, | 4.3
81EB6.5 how they are implemented and monitored.
BHEBEERRERLBEER - LREEHATRERTE °
Aspect B7: Anti-Corruption
B@EB7: R&Ei5
General Information on: 4.5
Disclosure (a) the policies; and
—MRILEE (b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to bribery, extortion, fraud and money laundering.
BERLEIER « B)3R - MREER /LR EDY -
(@) R R
(b) BIFHETABERFENERREEZ KRR
HER o
KPI B7.1 Number of concluded legal cases regarding corrupt practices | 4.5
BIZEB7.1 brought against the issuer or its employees during the
reporting period and the outcomes of the cases.
RERHAEZTATNEBREREUWE B BENE SRARENHE
KEFERFER ©
KPI B7.2 Description of preventive measures and whistle-blowing 4.5
BEB7.2 procedures, and how they are implemented and monitored.
BB RERIES  LREEHTRERTE -
KPI B7.3 Description of anti-corruption training provided to directors 4.5
EEB7.3 and staff.
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Subject areas Description Section

TEHIF &t =11

Community

HtE

Aspect B8: Community Investment

[BEBS: iERE

General Policies on community engagement to understand the 5

Disclosure needs of the communities where the issuer operates and to

— R IR EE ensure its activities take into consideration the communities’
interests.
BREUMEB2ER T HBRTASEMCMTEBTENEREZEREGH
ZERMEBHNZBVBER ©

KPI B8.1 Focus areas of contribution (e.g. education, environmental 5

18EBS8.1 concerns, labour needs, health, culture, sport).
BSTIEREIE(WHE  BRESE F1EX B X 88) -

KPI B8.2 Resources contributed (e.g. money or time) to the focus area. | 5

1BiEB8.2 EHTHIBMEBAER (WTENEFE) ©
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