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Announces 2024 Interim Results

Results Summary

For the six months ended 30 June
2024 2023
HK$’000 HK$'000
Total revenue 102,618 101,732
Digital advertising 99,013 97,082
Print advertising and circulation 3,605 4,650
Net profit (per reported) 7,022 3,308
Net profit (before listing expenses) 7,022 7,295
Basic earnings per share HK1.17 cents HKO0.74 cent

(Hong Kong, 27 August 2024) — New Media Lab Limited (“New Media Lab” or
“Group”, Stock Code: 1284.HK), a renowned digital media flagship group in Hong
Kong, announced its interim results for the six months ended 30 June 2024 (“Period”).

Despite an unfavourable market condition and weak consumer confidence, the
Group’s total revenue remained broadly stable at HK$102.6 million (2023: HK$101.7
million) during the Period. Revenue from digital advertising was HK$99.0 million
(2023: HK$97.1 million) and remained a key revenue contributor, accounting for
96.5% (2023: 95.5%) of the Group’s total revenue. The Group’s net profit increased
by 112.1% to HK$7.0 million (2023: HK$3.3 million). The basic earnings per share
was HK1.17 cents (2023: HKO0.74 cent). The board declared an interim dividend of
HK1.67 cents per share for the Period.

As at 30 June 2024, the bank borrowings of the Group was nil (31 December 2023:
nil).
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Mr. Royce Lee, Executive Director & Chief Executive Officer of New Media Lab,
said, “Despite the previous high hopes of an economic recovery, the pace of
economic growth has been hindered by a high interest rates environment, fluctuating
stock market performance, a volatile property market, and geopolitical tensions. All
these factors have contributed to corporations tightening marketing budgets and
advertising expenditure. Nevertheless, considering the enhanced connection with
target audience groups and the improved cost-effectiveness, digital advertising has
been gaining increasing popularity in the advertising industry. The Group believes that
online advertising solutions will be the major market driver in the long-run and is
optimistic regarding its growth prospects. The Group will enrich the content offering by
exploring hot topics; and identify value-creating opportunities with an aim to enhance
its digital platform, thereby boosting its market coverage further.”

- End -

About New Media Lab Limited

New Media Lab is a renowned digital media flagship group in Hong Kong, providing
one-stop integrated advertising solutions to brand owners and advertising agencies
through a number of digital media platforms. The Group currently operates nine
media brands, including “Weekend Weekly”, “Oriental Sunday”, “Economic
Digest”, “New Monday”, “More”, “GOtrip”, “Sunday Kiss”, “SSwagger” and
‘Madame Figaro”. Each brand has its individual focus covering dining and local
attractions, gourmet and gastronomy, fashion and beauty, travel, entertainment news,
kids and parenting, electronic gadgets and gaming, finance and investment, as well
as designer and luxury labels. For more information, please visit its website:
www.NewMedialab.com.hk.
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